
C a t e g o r i e s
Business

Non-Prof i t

Most innovative or creative use of social media by a/an:

J u d g i n g  C r i t e r i a
1. What was the intended outcome?
2. What innovative methods were used to 
    achieve that outcome?
3. What were the results, and what evidence 
    do you have that the outcome was reached?
4. Why do you think your project is worthy of this award?

Awards will be presented at the Integrating Your Social Media Conference in May

Awards

A W A R D S
s o c i a l  m e d i a  e x c e l l e n c e

Indiv idual

PR Firm

Register Online at

before February 15, 2010

www.socon10.com


