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Vice President, Global Interactive Marketing for The Coca-Cola Company.

As Vice President of Global Interactive Marketing for The Coca-Cola Company, Ms. Kruse is responsible for developing interactive 
marketing programs and experiences for key global brands around the world. Under her leadership, the Global Interactive 
Marketing team is responsible for driving the evolution and implementation of the Coca-Cola global digital marketing technol-
ogy platform, driving innovation and consumer relationship marketing, building knowledge and capabilities, sharing best prac-
tices throughout the Company and creating the performance mindset and metrics to measure the impact of the Company’s 
interactive marketing investments.  

Ms. Kruse is also responsible for driving the Company’s strategies for emerging digital communications such as mobile and 
virtual environments. Ms. Kruse has more than 17 years of consumer marketing and technology experience including jobs in 
brand management at The Clorox Company, Vice President of Marketing at Storm Technology, a digital imaging company, and 
Executive Vice President and co-founder of RocketCash LLC, an online payments and consumer promotions company that 
Coca-Cola acquired in 2001. 

At that time, Ms. Kruse joined Coca-Cola North America responsible for online advertising, brand websites, consumer relation-
ship marketing, mobile and gaming strategy and implementation and innovation. As VP Interactive Marketing, Ms. Kruse 
recently has led the team responsible for developing the “My Coke Rewards” program which debuted in 2006.  My Coke Rewards, 
the largest program ever launched for the Coca-Cola Trademark, is a multiyear, online driven, mega-rewards program that allows 
consumers to choose from a pool of experiences and rewards. Ms Kruse holds a BS from Pomona College and an MBA from the 
University of Southern California.

Founder of CarrotSticks
Formerly: Deputy New Media Director, Obama Presidential Transition 
and Director of Analytics, Obama Presidential Campaign.

Dan Siroker recently founded CarrotSticks, a startup focused on using technology to help kids learn. During the presidential transi-
tion, Dan was the Deputy New Media Director where he was responsible for strategic planning of the administration’s use of the 
internet and technology. He led several online initiatives on change.gov including a way for the American people to publicly com-
ment on proposed policy, ask a question, or submit an idea— all of which could be voted on by others and went directly to Presi-
dent Obama and his cabinet.

Prior to working on the presidential transition, Dan was the Director of Analytics for the Obama presidential campaign and served 
as a senior member of the larger New Media team. He led a team of software engineers and analysts responsible for optimizing the 
e�ectiveness of the campaign’s online operations that ended up raising over half a billion dollars, registering over 2 million new 
voters online, and helping persuade millions more to make phone calls and go vote on election day.

Before joining the campaign, Dan was a Product Manager for Google Chrome, the open-source web browser from Google. He 
worked previously as a Product Manager for Google AdWords. Dan graduated with Honors from Stanford University with a B.S. in 
Computer Science.


